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2. ENGAGING in social media

3. DECISION-MAKING in media

1. USE of social media

Use social networks every day Read news online every day

UPLOAD self-created content

56%

GIRLS
Aged 15-16

82% 72%

MEN

33%

BOYS
Aged 15-16

GIRLS
 Aged 15-16

42% 50%
BOYS
Aged 15-16

GIRLS
Aged 15-16

BOYS
Aged 15-16

GIRLS
 Aged 15-16

BOYS
Aged 15-16

60%

WOMEN

67%

64%36%

73%27%

76%24%

CAREERS in media favour men 

POST comments on blogs, 
social networks, online articles

26%18%

Graduates in journalism

Members of board

Presidents

CEOs

consequences:

which perpetuate 

STEREOTYPICAL portrayal
SEXUAL OBJECTIFICATION 
of women in the media 

an environment in which 
VIOLENCE against women 
is TOLERATED
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